
 
Color Psychology in Branding: Quick Checklist 

 

Step 1: Define Your Brand Personality 

 Identify your brand’s core values (e.g., luxury, trust, excitement, sustainability) 
 Choose emotions you want your audience to feel when interacting with your 

brand 
 Research competitors' color schemes and how they align with their brand identity 

Step 2: Select Your Brand Colors 

 Choose a primary color that represents your brand’s main personality 
 Pick a secondary color that complements your primary color 
 Select an accent color for emphasis (e.g., buttons, highlights, call-to-action 

areas) 
 Follow the 60-30-10 rule (60% primary, 30% secondary, 10% accent) 
 Ensure colors align with your target audience's preferences and industry 

standards 

Step 3: Test & Optimize Your Color Choices 

 Use a color psychology guide to validate how colors impact audience 
perception 

 Check for color contrast and accessibility (Use tools like WebAIM Contrast 
Checker) 

 Test how colors appear on different screens (desktop, mobile, print) 
 Conduct A/B testing with your audience to see which color combinations resonate 

best 

Step 4: Apply Colors Consistently Across Platforms 

 Update website branding with the selected color scheme 
 Apply colors to social media graphics, templates, and posts 
 Ensure consistency in logo variations, banners, and email marketing materials 
 Create a brand style guide to maintain color consistency for future content 
 Monitor audience engagement and make any necessary adjustments 

 

 

Bonus Tip: 

������� Use Canva, Adobe Color, or Coolors to generate and test your color palette! 

https://webaim.org/resources/contrastchecker/
https://webaim.org/resources/contrastchecker/
http://www.canva.com/
https://color.adobe.com/
https://coolors.co/

